15 EXAMPLES OF ARTIFICIAL INTELLIGENCE IN MARKETING

15 EXAMPLES OF ARTIFICIAL INTELLIGENCE IN MARKETING DEMONSTRATE THE TRANSFORMATIVE POWER OF Al TECHNOLOGIES IN
ENHANCING MARKETING STRATEGIES AND CUSTOMER ENGAGEMENT. ARTIFICIAL INTELLIGENCE HAS REVOLUTIONIZED THE WAY
BUSINESSES APPROACH MARKETING BY ENABLING DATA-DRIVEN DECISIONS, PERSONALIZED CONTENT DELIVERY, AND AUTOMATION
OF ROUTINE TASKS. FROM PREDICTIVE ANALYTICS TO CHATBOTS, Al-DRIVEN TOOLS HELP MARKETERS OPTIMIZE CAMPAIGNS,
IMPROVE CUSTOMER EXPERIENCE, AND INCREASE CONVERSION RATES. THIS ARTICLE EXPLORES 15 PRACTICAL APPLICATIONS OF
AlIN MARKETING, HIGHLIGHTING HOW THESE INNOVATIONS ARE RESHAPING THE MARKETING LANDSCAPE. EACH EXAMPLE
ILLUSTRATES THE STRATEGIC BENEFITS AND TECHNOLOGICAL INTEGRATION THAT CHARACTERIZE MODERN MARKETING EFFORTS.
THE FOLLOWING SECTIONS PROVIDE A COMPREHENSIVE OVERVIEW OF THESE EXAMPLES, CATEGORIZED BY THEIR PRIMARY
FUNCTIONS AND IMPACT.

e Al-Powerep CUSTOMER SEGMENTATION

o PERSONALIZED CONTENT AND RECOMMENDATIONS
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Al-Powereb CUSTOMER SEGMENTATION

CUSTOMER SEGMENTATION IS CRUCIAL FOR TARGETED MARKETING CAMPAIGNS. Al-POWERED CUSTOMER SEGMENTATION USES
MACHINE LEARNING ALGORITHMS TO ANALYZE VAST DATASETS AND IDENTIFY DISTINCT CUSTOMER GROUPS BASED ON BEHAVIOR,
PREFERENCES, DEMOGRAPHICS, AND PURCHASING PATTERNS. THIS ENABLES MARKETERS TO DELIVER MORE RELEVANT MESSAGES
AND OFFERS TO EACH SEGMENT, IMPROVING ENGAGEMENT AND CONVERSION RATES.



BEHAVIORAL SEGMENTATION

BY EXAMINING CUSTOMER INTERACTIONS AND TRANSACTION HISTORIES, Al MODELS CATEGORIZE CUSTOMERS INTO BEHAVIORAL
SEGMENTS. THIS HELPS IN UNDERSTANDING PURCHASE FREQUENCY, BRAND LOYALTY, AND PRODUCT PREFERENCES, ALLOWING
TAILORED MARKETING APPROACHES.

DEMOGRAPHIC AND PSYCHOGRAPHIC ANALYSIS

Al INTEGRATES DEMOGRAPHIC DATA WITH PSYCHOGRAPHIC INSIGHTS, SUCH AS INTERESTS AND LIFESTYLES, TO CREATE
NUANCED CUSTOMER PROFILES. THESE PROFILES INFORM PERSONALIZED CAMPAIGNS THAT RESONATE MORE DEEPLY WITH TARGET
AUDIENCES.

PERSONALIZED CONTENT AND RECOMMENDATIONS

PERSONALIZATION IS A KEY TREND DRIVEN BY ARTIFICIAL INTELLIGENCE IN MARKETING. Al ALGORITHMS ANALYZE USER DATA TO
DELIVER CUSTOMIZED CONTENT, PRODUCT RECOMMENDATIONS, AND PROMOTIONAL OFFERS, ENHANCING USER EXPERIENCE AND
INCREASING SALES POTENTIAL.

RECOMMENDATION ENGINES

Al-POWERED RECOMMENDATION ENGINES USE COLLABORATIVE FILTERING AND DEEP LEARNING TO SUGGEST PRODUCTS OR
CONTENT BASED ON PAST BEHAVIOR AND SIMILAR USERS’ PREFERENCES, COMMONLY SEEN IN EFCOMMERCE AND STREAMING
PLATFORMS.

DynaMic WEBSITE CONTENT

\WEBSITES EQUIPPED WITH Al ADAPT CONTENT IN REAL-TIME ACCORDING TO VISITOR PROFILES AND BROWSING HISTORY,
PROVIDING A PERSONALIZED JOURNEY THAT INCREASES ENGAGEMENT AND RETENTION.

CHATBOTS AND VIRTUAL ASSISTANTS

CHATBOTS AND VIRTUAL ASSISTANTS POWERED BY Al HAVE BECOME ESSENTIAL TOOLS IN MARKETING AUTOMATION AND
CUSTOMER SERVICE. THEY PROVIDE INSTANT RESPONSES, HANDLE INQUIRIES, AND GUIDE USERS THROUGH THE SALES FUNNEL
24/7.

CUSTOMER SUPPORT AUTOMATION

Al CHATBOTS RESOLVE COMMON CUSTOMER QUESTIONS AND ISSUES WITHOUT HUMAN INTERVENTION, REDUCING RESPONSE
TIMES AND OPERATIONAL COSTS.

LeAD GENERATION AND QUALIFICATION

VIRTUAL ASSISTANTS INTERACT WITH WEBSITE VISITORS TO COLLECT INFORMATION, QUALIFY LEADS BASED ON DEFINED
CRITERIA, AND SCHEDULE FOLLOW-UPS, STREAMLINING THE SALES PROCESS.



PREDICTIVE ANALYTICS AND FORECASTING

PREDICTIVE ANALYTICS UTILIZES Al TO FORECAST CUSTOMER BEHAVIOR, MARKET TRENDS, AND CAMPAIGN OUTCOMES. THIS
ENABLES MARKETERS TO OPTIMIZE STRATEGIES PROACTIVELY RATHER THAN REACTIVELY.

SALES FORECASTING

Al MODELS ANALYZE HISTORICAL SALES DATA AND EXTERNAL FACTORS TO PREDICT FUTURE REVENUE, HELPING BUSINESSES
ALLOCATE RESOURCES EFFECTIVELY.

CusToMeErR CHURN PREDICTION

IDENTIFYING CUSTOMERS AT RISK OF LEAVING ALLOWS MARKETING TEAMS TO IMPLEMENT RETENTION STRATEGIES, REDUCING
CHURN RATES AND MAINTAINING CUSTOMER LIFETIME VALUE.

PROGRAMMATIC ADVERTISING

PROGRAMMATIC ADVERTISING USES Al TO AUTOMATE THE BUYING AND PLACEMENT OF ADS IN REAL TIME. THIS TECHNOLOGY
OPTIMIZES AD SPEND BY TARGETING THE RIGHT AUDIENCE AT THE OPTIMAL TIME AND PLATFORM.

ReaL-TIMe BIDDING

Al ALGORITHMS PARTICIPATE IN AUCTIONS FOR AD SPACE, ENSURING ADS REACH HIGHLY RELEVANT USERS BASED ON
BEHAVIORAL DATA AND CONTEXTUAL SIGNALS.

AD PERFORMANCE OPTIMIZATION

CONTINUOUS ANALYSIS OF AD CAMPAIGNS ALLOWS Al TO ADJUST BIDS, CREATIVES, AND TARGETING PARAMETERS
DYNAMICALLY FOR MAXIMUM ROI.

EMAIL MARKETING AUTOMATION

Al ENHANCES EMAIL MARKETING BY PERSONALIZING CONTENT, OPTIMIZING SEND TIMES, AND AUTOMATING CAMPAIGN WORKFLOWS
TO INCREASE OPEN RATES AND CONVERSIONS.

PersoNALIZED EMAIL CONTENT

MACHINE LEARNING TAILORS EMAIL MESSAGES BASED ON RECIPIENT BEHAVIOR AND PREFERENCES, IMPROVING RELEVANCE AND
ENGAGEMENT.

Senp TiMe OPTIMIZATION

Al DETERMINES THE BEST TIMES TO SEND EMAILS TO INDIVIDUAL RECIPIENTS, MAXIMIZING THE LIKELIHOOD OF OPENING AND
INTERACTION.



SENTIMENT ANALYSIS AND SocIAL LISTENING

SENTIMENT ANALYSIS USES NATURAL LANGUAGE PROCESSING (NLP) TO GAUGE PUBLIC OPINION ABOUT BRANDS, PRODUCTS, OR
CAMPAIGNS BY ANALYZING SOCIAL MEDIA CONVERSATIONS AND REVIEWS.

BRAND REPUTATION MONITORING

Al TOOLS CONTINUOUSLY MONITOR SOCIAL CHANNELS TO DETECT POSITIVE, NEUTRAL, OR NEGATIVE SENTIMENT, ENABLING
TIMELY RESPONSES TO POTENTIAL ISSUES.

CoMPETITIVE ANALYSIS

SOCIAL LISTENING ALSO PROVIDES INSIGHTS INTO COMPETITORS’ PERFORMANCE AND CUSTOMER PERCEPTIONS, INFORMING
STRATEGIC MARKETING DECISIONS.

VISUAL RECOGNITION AND IMAGE ANALYSIS

AI-DRIVEN VISUAL RECOGNITION TECHNOLOGY IDENTIFIES OBJECTS, LOGOS, AND SCENES WITHIN IMAGES AND VIDEOS,
SUPPORTING INNOVATIVE MARKETING TACTICS.

User-GENERATED CONTENT ANALYSIS

MARKETERS ANALYZE IMAGES SHARED BY USERS TO UNDERSTAND BRAND VISIBILITY AND SENTIMENT ACROSS VISUAL PLATFORMS.

AUGMENTED ReaALITY CAMPAIGNS

IMAGE RECOGNITION POWERS AR EXPERIENCES THAT ENGAGE CUSTOMERS THROUGH INTERACTIVE AND IMMERSIVE CONTENT.

VolIce SEARCH OPTIMIZATION

W/ ITH THE RISE OF VOICE-ACTIVATED DEVICES, OPTIMIZING FOR VOICE SEARCH HAS BECOME ESSENTIAL. Al HELPS MARKETERS
UNDERSTAND NATURAL LANGUAGE QUERIES AND ADJUST SEO STRATEGIES ACCORDINGLY.

NATURAL LANGUAGE PROCESSING

Al INTERPRETS CONVERSATIONAL SEARCH TERMS, ENABLING CONTENT TO RANK BETTER IN VOICE SEARCH RESULTS.

VoICE-ACTIVATED ADVERTISING

MARKETERS EXPLORE NEW FORMATS FOR ADVERTISING THAT INTEGRATE SEAMLESSLY WITH VOICE ASSISTANT INTERACTIONS,

DYNAMIC PRICING STRATEGIES

Al ENABLES DYNAMIC PRICING BY ANALYZING MARKET DEMAND, COMPETITOR PRICING, AND CUSTOMER BEHAVIOR TO ADJUST



PRICES IN REAL TIME FOR MAXIMUM PROFITABILITY.

CoMPETITIVE PRICE MONITORING

Al TOOLS TRACK COMPETITOR PRICES CONTINUOUSLY , ALLOWING BUSINESSES TO RESPOND QUICKLY TO MARKET CHANGES.

PersoNALIZED DISCOUNTS

DYNAMIC PRICING CAN INCLUDE PERSONALIZED OFFERS BASED ON CUSTOMER PURCHASE HISTORY AND PRICE SENSITIVITY.

CoNTENT GENERATION AND COPYWRITING

Al-POWERED CONTENT GENERATION TOOLS ASSIST MARKETERS BY CREATING COPY, PRODUCT DESCRIPTIONS, AND SOCIAL MEDIA
POSTS, SAVING TIME AND MAINTAINING CONSISTENT BRAND VOICE.

AUTOMATED BLoG WRITING

NATURAL LANGUAGE GENERATION (NLG) PRODUCES ARTICLES AND REPORTS BASED ON DATA INPUTS, ENHANCING CONTENT
MARKETING AT SCALE.

Ap CopYy OPTIMIZATION

Al TESTS AND REFINES ADVERTISING COPY VARIATIONS TO IDENTIFY THE MOST EFFECTIVE MESSAGING FOR TARGET AUDIENCES.

CUSTOMER JOURNEY MAPPING

Al ANALYZES MULTI-CHANNEL CUSTOMER INTERACTIONS TO MAP THE JOURNEY ACROSS TOUCHPOINTS, IDENTIFYING PAIN POINTS
AND OPPORTUNITIES FOR ENGAGEMENT.

MuLTI-ToOUCH ATTRIBUTION

BY ASSIGNING VALUE TO EACH CUSTOMER INTERACTION, Al HELPS MARKETERS UNDERSTAND WHICH CHANNELS AND MESSAGES
DRIVE CONVERSIONS.

PERSONALIZED JOURNEY OPTIMIZATION

DYNAMIC ADJUSTMENTS TO MARKETING TACTICS IMPROVE THE EXPERIENCE AT EVERY STAGE OF THE CUSTOMER LIFECYCLE.

LEAD SCORING AND QUALIFICATION

Al AUTOMATES LEAD SCORING BY EVALUATING PROSPECT DATA AGAINST CRITERIA PREDICTIVE OF CONVERSION, ENABLING
SALES TEAMS TO PRIORITIZE EFFORTS EFFECTIVELY.



PreDICTIVE LEAD SCORING MODELS

MACHINE LEARNING IDENTIFIES PATTERNS THAT INDICATE HIGH-QUALITY LEADS, INCREASING SALES EFFICIENCY.

ReaL-TIME LEAD QUALIFICATION

Al SYSTEMS INSTANTLY QUALIFY LEADS DURING INTERACTIONS, ACCELERATING FOLLOW-UP PROCESSES.

MARKETING PERFORMANCE ANALYTICS

ADVANCED Al ANALYTICS PLATFORMS MONITOR AND INTERPRET CAMPAIGN DATA, PROVIDING ACTIONABLE INSIGHTS FOR
CONTINUOUS IMPROVEMENT.

ATTRIBUTION MODELING

Al EVALUATES THE CONTRIBUTION OF VARIOUS MARKETING CHANNELS TO OVERALL PERFORMANCE, INFORMING BUDGET
ALLOCATION.

CusToMeRr LIFETIME VALUE ANALYSIS

PREDICTIVE MODELS ESTIMATE THE LONG-TERM VALUE OF CUSTOMERS, GUIDING RETENTION AND ACQUISITION STRATEGIES.

FRAUD DETECTION AND SECURITY

Al PROTECTS MARKETING INVESTMENTS BY DETECTING FRAUDULENT ACTIVITIES SUCH AS CLICK FRAUD AND FAKE LEADS.

AD FRAUD PREVENTION

Al ALGORITHMS IDENTIFY SUSPICIOUS PATTERNS IN AD TRAFFIC, PREVENTING BUDGET WASTE.

SecUrRe DATA HANDLING

Al SUPPORTS COMPLIANCE WITH DATA PRIVACY REGULATIONS BY MONITORING DATA USAGE AND ACCESS.
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FREQUENTLY AskeD QUESTIONS

\WHAT ARE SOME COMMON EXAMPLES OF ARTIFICIAL INTELLIGENCE USED IN MARKETING?

COMMON EXAMPLES INCLUDE CHATBOTS, PERSONALIZED PRODUCT RECOMMENDATIONS, PREDICTIVE ANALYTICS, CUSTOMER
SEGMENTATION, CONTENT GENERATION, EMAIL MARKETING AUTOMATION, SENTIMENT ANALYSIS, AND DYNAMIC PRICING.

How poes Al IMPROVE CUSTOMER SEGMENTATION IN MARKETING?

Al ANALYZES LARGE DATASETS TO IDENTIFY PATTERNS AND GROUP CUSTOMERS BASED ON BEHAVIORS, PREFERENCES, AND
DEMOGRAPHICS, ALLOWING MARKETERS TO TARGET SPECIFIC SEGMENTS MORE EFFECTIVELY AND PERSONALIZE CAMPAIGNS.

CAN Al-POWERED CHATBOTS ENHANCE CUSTOMER ENGAGEMENT IN MARKETING?

YES/ Al CHATBOTS PROVIDE INSTANT RESPONSES, HANDLE COMMON QUERIES, GUIDE CUSTOMERS THROUGH SALES FUNNELS, AND
OFFER PERSONALIZED RECOMMENDATIONS, IMPROVING ENGAGEMENT AND CUSTOMER SATISFACTION.

\XW/HAT ROLE DOES Al PLAY IN CONTENT CREATION FOR MARKETING?

Al TOOLS CAN GENERATE BLOG POSTS, SOCIAL MEDIA CONTENT, PRODUCT DESCRIPTIONS, AND EVEN VIDEO SCRIPTS, ENABLING
MARKETERS TO PRODUCE RELEVANT AND ENGAGING CONTENT AT SCALE AND IN LESS TIME.

How IS PREDICTIVE ANALYTICS USED IN Al MARKETING STRATEGIES?

PREDICTIVE ANALYTICS USES Al ALGORITHMS TO ANALYZE HISTORICAL DATA AND FORECAST FUTURE CUSTOMER BEHAVIORS,
HELPING MARKETERS OPTIMIZE CAMPAIGN TIMING, BUDGET ALLOCATION, AND PRODUCT RECOMMENDATIONS.

IN WHAT WAYS DOES Al PERSONALIZE EMAIL MARKETING CAMPAIGNS?

Al PERSONALIZES EMAIL CONTENT BY ANALYZING USER BEHAVIOR AND PREFERENCES TO TAILOR SUBJECT LINES, OFFERS, AND SEND
TIMES, INCREASING OPEN RATES, CLICK-THROUGH RATES, AND CONVERSIONS.



How poes Al ASSIST IN SOCIAL MEDIA MARKETING?

Al HELPS BY IDENTIFYING TRENDING TOPICS, OPTIMIZING POSTING SCHEDULES, ANALYZING AUDIENCE SENTIMENT, AUTOMATING AD
TARGETING, AND GENERATING SOCIAL MEDIA CONTENT TO BOOST ENGAGEMENT AND REACH.

\WHAT IS DYNAMIC PRICING AND HOW DOES Al FACILITATE IT IN MARKETING?

DYNAMIC PRICING USES Al ALGORITHMS TO ADJUST PRODUCT PRICES IN REAL-TIME BASED ON FACTORS LIKE DEMAND,
COMPETITOR PRICING, AND CUSTOMER BEHAVIOR, MAXIMIZING REVENUE AND COMPETITIVE ADVANTAGE.

ADDITIONAL RESOURCES

1. Al-Powerep MARKETING: TRANSFORMING CUSTOMER ENGAGEMENT

THIS BOOK EXPLORES HOW ARTIFICIAL INTELLIGENCE IS REVOLUTIONIZING CUSTOMER INTERACTIONS THROUGH PERSONALIZED
RECOMMENDATIONS, CHATBOTS, AND PREDICTIVE ANALYTICS. |T PROVIDES PRACTICAL EXAMPLES AND CASE STUDIES
DEMONSTRATING Al’S IMPACT ON ENHANCING CUSTOMER EXPERIENCE AND DRIVING SALES. MARKETERS WILL GAIN INSIGHTS INTO
LEVERAGING Al TOOLS TO CREATE MORE EFFECTIVE CAMPAIGNS.

2. MACHINE LEARNING IN MARKETING: STRATEGIES FOR DATA-DRIVEN SUCCESS

FOCUSED ON THE USE OF MACHINE LEARNING ALGORITHMS, THIS BOOK DELVES INTO HOW BUSINESSES CAN UTILIZE Al TO
ANALYZE CONSUMER BEHAVIOR AND OPTIMIZE MARKETING STRATEGIES. |T COVERS TECHNIQUES SUCH AS CUSTOMER
SEGMENTATION, SENTIMENT ANALYSIS, AND DYNAMIC PRICING. READERS WILL LEARN HOW TO HARNESS DATA SCIENCE TO
IMPROVE TARGETING AND RO

3. CHATBOTS AND CONVERSATIONAL Al: THE FUTURE of CUSTOMER INTERACTION

THIS TITLE EXAMINES THE RISE OF CONVERSATIONAL Al IN MARKETING, HIGHLIGHTING HOW CHATBOTS ENHANCE CUSTOMER
SERVICE AND LEAD GENERATION. |T DISCUSSES NATURAL LANGUAGE PROCESSING AND AUTOMATION TO CREATE SEAMLESS USER
EXPERIENCES. THE BOOK ALSO PROVIDES IMPLEMENTATION TIPS AND REAL-WORLD EXAMPLES FROM DIFFERENT INDUSTRIES.

4. PrepICTIVE ANALYTICS FOR MARKETING: ANTICIPATING CONSUMER NEEDS

LEARN HOW PREDICTIVE ANALYTICS POWERED BY Al HELPS MARKETERS FORECAST TRENDS AND CONSUMER PREFERENCES BEFORE
THEY OCCUR. THIS BOOK COVERS TOOLS AND TECHNIQUES FOR ANALYZING LARGE DATASETS TO PREDICT PURCHASING
BEHAVIOR, OPTIMIZE CAMPAIGNS, AND ALLOCATE BUDGETS MORE EFFECTIVELY. |T EMPHASIZES THE VALUE OF FORESIGHT IN
COMPETITIVE MARKETING.

5. Al-Driven CoNTENT CREATION: AUTOMATING CREATIVITY IN MARKETING

THIS BOOK INVESTIGATES HOW ARTIFICIAL INTELLIGENCE CAN ASSIST IN GENERATING COMPELLING MARKETING CONTENT, FROM
SOCIAL MEDIA POSTS TO PERSONALIZED EMAILS. |T DISCUSSES Al APPLICATIONS IN COPYWRITING, VIDEO PRODUCTION, AND
DESIGN, SHOWING HOW AUTOMATION CAN SAVE TIME WITHOUT SACRIFICING QUALITY. MARKETERS WILL DISCOVER NEW WAYS
TO SCALE CONTENT EFFORTS EFFICIENTLY.

6. PERSONALIZATION AT SCALE: LEVERAGING Al FOrR CUSTOMIZED MARKETING

EXPLORE HOW Al ENABLES HYPER-PERSONALIZATION BY ANALYZING CUSTOMER DATA TO DELIVER TAILORED MARKETING
MESSAGES AND OFFERS. THE BOOK EXPLAINS TECHNOLOGIES BEHIND RECOMMENDATION ENGINES AND DYNAMIC CONTENT
GENERATION. |T ALSO ADDRESSES PRIVACY CONSIDERATIONS AND ETHICAL USE OF DATA IN PERSONALIZED MARKETING.

7. Al IN SocIAL Mepia MARKETING: ENHANCING ENGAGEMENT AND REACH

THIS BOOK HIGHLIGHTS THE ROLE OF Al IN OPTIMIZING SOCIAL MEDIA STRATEGIES THROUGH SENTIMENT ANALYSIS, INFLUENCER
IDENTIFICATION, AND AUTOMATED AD TARGETING. |T OFFERS INSIGHTS INTO TOOLS THAT HELP MARKETERS UNDERSTAND
AUDIENCE BEHAVIOR AND IMPROVE CAMPAIGN EFFECTIVENESS. CASE STUDIES ILLUSTRATE SUCCESSFUL Al-DRIVEN SOCIAL MEDIA
CAMPAIGNS.

8. AuToMATED MARKETING CAMPAIGNS: UsING Al To DrIVE EFFICIENCY

DISCOVER HOW ARTIFICIAL INTELLIGENCE AUTOMATES VARIOUS ASPECTS OF MARKETING CAMPAIGNS, FROM AUDIENCE
SEGMENTATION TO PERFORMANCE TRACKING. | HE BOOK EXPLAINS HOW Al CAN STREAMLINE WORKFLOWS, REDUCE COSTS, AND
IMPROVE ACCURACY IN CAMPAIGN EXECUTION. |T°S A PRACTICAL GUIDE FOR MARKETERS LOOKING TO INTEGRATE AUTOMATION
TECHNOLOGIES.



Q. ETHICS AND Al IN MARKETING: BALANCING INNOVATION AND RESPONSIBILITY

THIS BOOK ADDRESSES THE ETHICAL CHALLENGES POSED BY Al APPLICATIONS IN MARKETING, INCLUDING DATA PRIVACY, BIAS,
AND TRANSPARENCY. |T ENCOURAGES MARKETERS TO ADOPT RESPONSIBLE Al PRACTICES WHILE INNOVATING. READERS WILL FIND
FRAMEWORKS AND GUIDELINES FOR ETHICAL Al USE TO BUILD TRUST WITH CONSUMERS AND REGULATORS.
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