who owns method soap

who owns method soap is a question that often arises among consumers interested in sustainable
and eco-friendly cleaning products. Method soap, known for its stylish packaging and environmentally
conscious formulations, has become a popular choice for households aiming to reduce their
environmental footprint. This article will explore the ownership history of Method Soap, its parent
company, and the brand's role within the broader cleaning products industry. Understanding who
owns Method Soap provides insight into the company's values, business strategy, and market
positioning. Additionally, the article will cover the background of the brand, key acquisitions, and how
Method fits into its current corporate structure. For those curious about the business behind their
favorite cleaning products, this comprehensive overview offers clarity and detailed information. The
following sections will delve into the ownership, history, and sustainability initiatives connected to
Method Soap.
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Ownership History of Method Soap

The ownership of Method Soap has evolved since its founding in 2001. Initially, Method was an
independent company created by a group of entrepreneurs passionate about designing effective, non-
toxic, and environmentally friendly cleaning products. The brand quickly gained recognition for
combining aesthetics with sustainability, setting it apart from traditional household cleaners. Over
time, as Method's popularity grew, the company attracted attention from larger corporations
interested in expanding their portfolio of green products. These developments eventually led to
significant changes in ownership, shaping the brand’s current corporate affiliation.

Founding and Early Years

Method Soap was founded in San Francisco by Eric Ryan and Adam Lowry. The founders envisioned a
cleaning brand that would break the mold of conventional products by offering biodegradable
ingredients and innovative packaging design. Early on, the company emphasized transparency,
sustainability, and social responsibility, which resonated well with environmentally conscious
consumers. Method'’s unique approach helped the brand secure a foothold in the competitive cleaning
products market.



Growth and Investment

As demand for natural cleaning products increased, Method sought external investment to scale
operations. The company raised capital from various venture funds and environmentally focused
investors, which enabled expansion of product lines and distribution. This phase marked a transition
from a small startup to a more structured business preparing for acquisition opportunities by global
enterprises.

Parent Company: Ecover

Method Soap became affiliated with Ecover, a Belgian company also specializing in eco-friendly
cleaning products. Ecover was established in the 1980s and had built a strong reputation in Europe
for its commitment to sustainability and plant-based ingredients. The acquisition of Method by Ecover
aimed to combine the strengths of both companies to enhance innovation and market reach,
particularly in the North American market where Method was more prominent.

Ecover’'s Background

Ecover’s mission aligns closely with Method’s values, focusing on reducing environmental impact
through formulation and packaging choices. The company has invested heavily in research and
development to create effective products that minimize harm to ecosystems. Ecover's experience and
established infrastructure provided valuable support to Method’s operations and growth strategy
following the acquisition.

Synergies Between Method and Ecover

The integration of Method into Ecover’s portfolio allowed for shared expertise in sustainable chemistry
and manufacturing processes. Both companies emphasize transparency about ingredients and
environmental claims. This partnership also helped streamline supply chains and expand product
availability in international markets, leveraging Ecover’s existing distribution networks.

Corporate Acquisition by SC Johnson

In 2017, SC Johnson, a family-owned American company known for household brands such as Windex
and Glade, acquired both Method and Ecover. This strategic move marked a significant shift in the
ownership of Method Soap, positioning it under a large multinational corporation with extensive
resources and global distribution capabilities. SC Johnson’s acquisition sought to strengthen its
portfolio in the natural and sustainable cleaning segment in response to consumer demand.

SC Johnson’s Corporate Profile

SC Johnson has a long-standing history dating back over a century, with a commitment to innovation
and sustainability. The company operates in more than 70 countries and manages a diverse range of
household product brands. With the acquisition of Method and Ecover, SC Johnson expanded its reach



into eco-friendly cleaning products, aligning with its corporate sustainability goals.

Impact of the Acquisition on Method

Under SC Johnson’s ownership, Method has continued to grow while maintaining its core values of
sustainability and design innovation. The acquisition enabled increased investment in product
development, marketing, and international expansion. SC Johnson has also supported Method’s
initiatives to reduce plastic waste and improve ingredient transparency, reinforcing the brand’s
reputation among environmentally conscious consumers.

Method Soap’s Brand Philosophy and Sustainability

Method Soap has built its identity around eco-consciousness, design, and effectiveness. The company
prioritizes the use of biodegradable ingredients, plant-based formulas, and recycled or recyclable
packaging. This commitment to sustainability is a fundamental aspect that appeals to consumers
seeking alternatives to conventional cleaning products that may contain harsh chemicals.

Environmental Commitments

Method’s environmental initiatives include:

Utilizing 100% recycled plastic in bottles

Ensuring all formulas are non-toxic and biodegradable

Implementing carbon-neutral manufacturing processes

Supporting water conservation and renewable energy use

Partnering with organizations focused on environmental preservation

Design and Innovation

Beyond sustainability, Method is recognized for its distinctively modern and colorful packaging that
stands out on retail shelves. The brand invests in innovative product design to combine functionality
with aesthetic appeal, encouraging consumers to engage with eco-friendly products without
sacrificing style or performance.

Market Position and Industry Impact

Method Soap has established itself as a leader in the natural and green cleaning products category.
The brand’s ownership transitions and alignment with major corporations like SC Johnson have



enhanced its ability to compete with both traditional and emerging brands in the marketplace.
Method’s emphasis on sustainability has helped push the broader cleaning products industry toward
more environmentally responsible practices.

Competitive Advantages

Key factors contributing to Method's market success include:
e Strong brand identity focused on eco-friendliness and design
¢ Wide retail availability in major stores across the United States and internationally
e Continuous innovation in product formulations and packaging
e Consumer trust through transparency in ingredient sourcing

e Support from a major corporation enabling scalability and distribution

Influence on Industry Trends

Method has played a role in driving increased consumer awareness about sustainable cleaning
products. Its success has encouraged other companies to develop greener alternatives and adopt
more sustainable business practices. The brand’s presence within SC Johnson also signals that large
corporations recognize the growing demand for environmentally responsible products and are willing
to invest accordingly.

Frequently Asked Questions

Who currently owns Method soap?

Method soap is owned by the multinational consumer goods company Ecover Group, which acquired
Method in 2020.

Was Method soap originally an independent company?

Yes, Method soap was originally founded as an independent company in 2001 before being acquired
by larger companies later on.

Did Ecover acquire Method soap?

Yes, Ecover acquired Method soap in 2020, combining both brands under the Ecover Group to focus
on sustainable cleaning products.



Is Method soap part of a larger corporation?

Yes, Method soap is part of Ecover Group, a global leader in eco-friendly cleaning products.

Where is the owner of Method soap based?

The owner of Method soap, Ecover Group, is based in Belgium.

Additional Resources

1. The Story Behind Method: How a Soap Revolution Began

This book delves into the origins of Method, tracing its founding by Eric Ryan and Adam Lowry in
2000. It explores their vision to create eco-friendly, stylish household products that challenged
traditional cleaning brands. The narrative highlights the entrepreneurial spirit and commitment to
sustainability that defined Method'’s rise in the soap industry.

2. Green Cleaning Pioneers: The Founders of Method Soap

Focusing on the lives and philosophies of Method’s founders, this book provides insight into their
passion for environmental responsibility and design innovation. It details how their unique approach
to product development and marketing transformed the cleaning product market. Readers gain a
deeper understanding of the brand’s ownership and leadership.

3. From Startup to Success: The Business of Method Soap

This title examines the business strategies that propelled Method from a small startup to a major
player in the soap industry. It discusses key partnerships, investments, and the eventual acquisition
by larger corporations. The book also sheds light on how ownership evolved over time while
maintaining the company’s core values.

4. Eco-Friendly Entrepreneurs: The Method Soap Legacy

Highlighting the environmental impact of Method, this book chronicles how the company’s ownership
prioritized sustainability in every aspect of production. It covers innovations in biodegradable
ingredients, recycled packaging, and corporate responsibility. The founders’ dedication to eco-
conscious business practices is a central theme.

5. Who Owns Method? An Insider’s Look at Corporate Ownership

This investigative book provides a detailed account of the ownership structure behind Method,
including its acquisition by Ecover and later investments by SC Johnson. It explains how these
changes influenced the company’s direction and product offerings. The book offers readers clarity on
the complex corporate relationships behind the brand.

6. Method Soap and the Rise of Ethical Consumerism

Exploring the broader context of ethical consumerism, this book places Method within the trend of
socially responsible brands gaining market share. It discusses how ownership decisions reflected a
commitment to transparency and consumer trust. The narrative connects Method'’s business practices
to wider movements in green marketing.

7. The Design Revolution: Method’s Impact on Soap Packaging
This book focuses on the innovative design elements introduced by Method’s founders and their
impact on the industry. It details how ownership encouraged creativity and design thinking to



differentiate Method’s products on store shelves. The story highlights the role of design in brand
identity and consumer appeal.

8. Method Soap: A Case Study in Sustainable Branding

Analyzing Method as a case study, this book explores how ownership decisions shaped the brand’s
sustainability narrative. It covers marketing strategies, product development, and corporate
partnerships that reinforced Method'’s eco-friendly image. Readers learn how ownership influenced
the brand’s long-term growth and reputation.

9. Cleaning Up the Market: Method’s Journey Through Ownership Changes

This title traces the various phases of Method’s ownership, from independent beginnings to corporate
acquisitions. It discusses challenges and opportunities faced during transitions and how the company
maintained its mission. The book offers an in-depth look at the complexities of maintaining brand
integrity under different ownership models.
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